
COMMUNICATING
FOR IMPACT

FRAMING YOUR MESSAGE

A product of the California Opioid Safety Network

Framing is an important communication technique of focusing people’s
attention within a broad context. How something is presented

influences attitudes and opinions. Using this knowledge, what are the
results you are looking for? What are the emotions that you are looking
to evoke? Figure out the narrative, then use the tools and tips below to

get the most impact.

of Americans think that the
opioid crisis is getting worse

Californians believe health
insurance should cover
treatment for drug and

alcohol problems

of Americans view addiction
as a medical problem

40% 3 of 4 53%
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One of the biggest
challenges for

leaders is how to
communicate your
message with the
intended impact.
How and why we

frame messages can
be the key

component to
communicating
effectively and

clearly.

Communicate for
Impact using Framing

Reframing the term 'Crisis'

There are three areas in which we can
use framing to restore and repair our

community attitudes and opinions
around opioids

Empathy reinforces fatalism about
addiction.

Interdependence moves thinking
forward.

Empathy Interdependence

controllable not curable

damage is already done

victim blaming

collective responsibility

problems can be solved

Safer Prescribing Naloxone Distribution Access to Treatment

Reframing in Action

vs.

THREE ELEMENTS
of opioid safety:

MAT is a proven strategy that
allows people to overcome

addiction, improve lives and
lower medical costs.

Successful treatment is
difficult, but not

impossible. A sustained,
multi-sectoral approach is

needed. The earlier the
better.

Physicians and Primary
Care Providers, behavioral

health partners,
pharmacists, clinics, family

members, patients with
SUD.

MessagesFramingTarget Audiences

PUTTING IT
INTO

PRACTICE

SPOTLIGHT
Northern Sierra Opioid

Safety Coalition

The Northern Sierra Opioid Safety Coalition (NSOSC)
created and distributed flyers to all crisis intervention

and resource centers in Plumas County. The flyers were
created alongside the launch of their Naloxone

distribution program, and are a great example of how
framing impacts event success.

Target Audiences:

Framing:

Messages:

Patients, pharmacists, people with
SUD (and their friends/families), first
responders and EMTs, community
settings (e.g., libraries, schools, jails).

NSOSC used this flyer to frame the
message in a way that made opioid
take-back a community responsibility
and made it approachable.

Naloxone can save a life, and is something
that all opioid users and their family
members should have.

*To hear more about this county's success, please watch the video featured in our Resource Library.

Check out more tools, videos and resources related
to Communication Strategies on our website:
www.californiaopioidsafetynetwork.org
Contact info@healthleadership.org with questions.
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